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Disclaimer

This presentatiorontainscertainstatementgstimateandforecastsvith respecto future performanceandevents
These statementsestimatesand forecastsare 0 f o r-laokingds t a t e.nire soimecases,forwardlooking
statementgan be identifiedby the useof forwardlookingterminologysuchaso ma g mo gdhwi, ®$ h ou |l d
oexpeptaandti obpavesgd dpartecd Pot edd ¢ @ tdor thenegéativeshereof or
variationsthereonor similarterminologyAll statement®ther than statement®f historicalfact includedin this
presentatiorareforwardlookingstatementand arebasedon variousunderlyingassumptionand expectationand
are subjectto known and unknownrisks and uncertaintiesand may include projectionsof our future financial
performancéasedn our growthstrategieandanticipatedrendsin our businessl hesestatementarebasedn our
currentexpectationgnd projectionsaboutfuture events Thereare importantfactorsthat could causeour actual
results,level of activity, performanceor achievementso differ materiallyfrom the results,level of activity,
performancer achievementsxpressedr impliedin the forwardlookingstatementsl hesefactorsinclude but are
not limitedto, thosediscussed our AnnualReporton Form 10K underltem 1A 0 R iFsakc t andalsqdidclosed
from timeto timein our quarterlyreportson Form 10-Q andcurrentreportson Form 8-K, includingthe following
(a)adeclinein generabconomicconditionsor the globalfinancialmarkets(b) lossescausedy financialor other
problemsexperiencedy third parties(c) losseslueto unidentifiedor unanticipatedisks,(d) alackof liquidity,i.e,
readyaccesso fundsfor usein our businessegsnd (e) competitivepressuren our busines&ndon our ability to
retainour employeesAs a result,therecanbe no assurancéhat the forwardlooking statementsncludedin this
presentationwill proveto be accurater correct In light of theserisks,uncertaintiesnd assumptionghe future
performancer eventsdescribedn the forwardlookingstatements this presentatiomightnot occur Accordingly,
you shouldnot rely upon forwardlooking statementsis a predictionof actualresultsand we do not assumeany
responsibilityor the accuracyr completenessf anyof theseforwardlookingstatementdVedo not undertakeny
obligationto, andwill not, updateanyforwardlooking statementsyhetherasa resultof newinformation,future
eventsor otherwise
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Differentiating Features

ALazardds unrivaled gl obal ne
A Low-risk, less volatile business model

A Earnings leverage without financial leverage

A Significant free cash flow

A Substantial growth opportunities
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Global Franchise
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FINANCIAL ADVISORY

The leading global
independent advisor

Long track record of innovation

Market leader in Restructuring
and Sovereign Advisory

Capital Structure Advisory
reinforces Strategic Advisory

$1,083mm LTM Revenue

Note: As of September 30, 2011
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World class global asset
manager: $136bn in AUM

Predominantly institutional

Differentiated strength in Global
Equities and Emerging Markets

Global/export/import model

$934mm LTM Revenue



Unmatched Network of Global Relationships

Clients
A Corporations
A Governments
A Sovereign wealth funds
A Institutional investors
A HNW individuals

A Financial Sponsors

Note: 2010 data
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Financial Advisory

A Meet with thousands of CEOs, CFOs
and corporate directors annually

A 255 clients with fees greater than $1mm

A Clients in over 70 countries, past 3 years
Asset Management

A Research > 3,000 companies

A Meet and invest in > 1,000 companies

A Invest in 80 countries



Broad Global Reach: Offices in 42 Cities and 27 Countries

Note: As of September 30, 2011
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Advisory Clients in More Than 70 Countries
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Note: Based on transactions 2008 through September 30, 2011
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Asset Management: Investments in 80 Countries

Note: 2010 data
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The Power of the Lazard Network

B FA and AM Overlap
B Financial Advisory

I Asset Management
Note: 2010 data
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Global Network Benefits Our Advisory Clients
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Asset Management 0s Gl obal / Exp

Global /Export/Import Model:
Global, regional, and local strategies, distributed worldwidg

I.LAZARD 10



